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10)

The simplest form of business owncrsh_ip 5.0 J—
a) Proprictorship b) PaNncrsh.tp

¢) Corporation d) Cooperative

“Business may be defined as human activity directed
(ow:-mis pmciucing or acquiring wealth through
buying and selling goods
a) Arthur M. Weimer
¢) Musselman and Hughes d)

b) Lewis H. Haney
dam Smith

Which of these is not the objective of business?

a) Economic b) Human
¢) Global d) Capital, Investment, and Finance

A form of activity pursued primarily with the object
of eaming profit for the benefit of those on whose
behalf the activity is conducted, is called as

a) Profession b) Selling

¢) Business d) Marketing

Processes involved directly in the basic business of
the organisation are called as

a) Support Business Processes

b) Core Business Processes

¢) Business Process Change

d) Business Process Improvement

industries are involved in the extraction
process of natural resources.

a) Genetic Industries b) Manufacturing Industries
¢) Extractive Industries d) Construction Industries

The final product is manufactured by assembling various
finished and semi-finished products is called ___

a) Assembly Line b) Processing

¢) Synthetic d) Analytical

In which business, the support service activities are
categorized?

a) Commercial industries b) Primary industries
¢) Secondary industries  d) Tertiary industries

Cement, paints, soaps,
fertilizers are examples of
a) Processing b) Synthetic
¢) Analytical d) Genelic

detergents, cosmetics,

are knowledge industries which concentrate on
the technological research, design, and development

a) Tertiary Industries. b)  Quaternary Industrics
¢) Secondary Industries d)  Primary Industries
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. A:snc and Business Management

I'T) Which of the following provides the
pharmaceutics?
a) It is the study of dosage form
associated manufacturing techy
b) Itis the study of the effect th,

best definition of

dCSign 3 4
rilgges 9 mcludmg

td
body. M8 have on e

¢) Itis the study of the effect thay
drugs. the body hag on

d) It is the study of how dpy,
synthesised.

12) MHRA stands for __

a) Medicines and Healtheare P
Agency

b)  Medical and Health Produgy I

¢) Medicines and
Academy

d) Medical and Health center
Agency

S
8% can he chcmicnlly

oducyg Rognlalnry

{Cﬂlllallury

Agene
Provige cY

chulnr

Healtheare

Producs Regularg

13) OTC formulation is another name for
a) Branded Formulations
b) Generic Medicines
¢) Over-the-Counter Medicines
d) Prescription Medicines

14) “Commerce is an organised System for the exchange of

goods between the members of the industria] world”
z) James Stephenson b) Adap Smith

¢) Arthur M. Weimer d) Musselman and Hughes
15) The buying of goods and services frg
and wholesalers  for reselling

consumer in limited quantities is kp
2) Wholesale Trade b) Foreign Trade

¢) Export Trade d) Retail Trade

1f) The process of importing certain products from a
foreign market so as to export it further to 3 different
foreign market is known as

z) Home Trade b) Import Trade

¢) Entrepot Trade d) Wholesale Trade

17) Which of the following is a false statement?

2) The scope of commerce is narrower than business.
b) Commerce includes trade and auxiliaries to trade.

t) Foreign trade is purchase and sale by the traders
of the same country,

9 Traders serve as a link between producers and
consumers,
" ldentify he activity which does not support trade?
9 Banking b) Warehousing
© Insurance d) Mining
JE\js the system of interference or intervention
oM government i global business.
rade Strategy b) Product strategy

Tomotigp strategy d) Distribution stratcgy
ONomicy j i L2 ature and causes of
Weg| "ICS is an énquiry into the nature and ¢

O natjopg
3
) 4 Marshy)
M Smity

m the producers

o the ultimate
own as

b) Lord Robbins
d) Lewis H. Haney

1
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14)

15)

16)

17)

18)

19)

20)
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21) The essential difference betwoen capitalie™

socialism is that .
1alism
a) Capitalism exploits the workers and eocia
explonts the property B Sl r3‘=
b)) Capetalism .”."“"." on the market o
cconomic decitions and socialiem uses €<
ol assamie : ﬁ
| g
<) apitalietm grows through rest seeki tﬁ:
wcral ""1 grows through go swemment directs
faction to

c apitalism relies on contumer <atisf
Sictate choices and socialism relies on produces

Ui
saticfaction.

) What are the five factors (‘ff’(\\’U\.l'l"’ i
3) Laboor, capital, information resources, physica

resources, and entreprencurs. )
B) Labour, capital. technology, education. ai
businesses. ol
¢) Labour, capital, technology. businesses, &
government.
<) Laboor, land, capital, entreprencurs

Orpanisation.

23) Economic system can be defined as
Every associations, establishments and policy

mechanisms through which the citizens of a

country manage and utilise the resources of the

commiry to acquire the product which they desire.

5) Economy where 2ll the means of production are
lapely owned and controlled by private
individozls and organisations which operate for
profit motive.

¢) The economy which integrates the components

of the socizlist and capitalist economies.

2} Those human activates which are done in lieu of
money or worth of money.

24) ___ is 2z type of economy where all the means of

production are largely owned and controlled by

private individuzls and organisations which operate

for profit motive.

&) Socielstic Economy b) Capitalistic Economy

¢) Mizxed Economy d) Global Economy

2%) Toe first nation W institute the socialist economy was

a)

z) China b) US.A
c) India d) Russia
26) Which of the following could not be considered a
major economic system?
z) Capitalism

b) Communism
¢) Socialism
d) Physical quality of life index

27) Management js
a) Anan.
b) A science,
¢) Ananand a science,
d) Anart not science,
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and pusiness Management
stor®
¢ .
" ement is what a manager doq,

9 Ma wier F Drucker  b) Terry

8 ouis All? O Hendry oy,

¢

hat order t?o MaNAgers typicy)

g0 “ngcfi“‘ funcuons?_ Y perform e

; maﬂorg:mising. pl:\nptng, commlling‘
a) 0,g;mising. leading, p'““"in& iy

pl:mning. organising, 1°=\ding‘

P planni“i.!- organising, controll;

|leing
“l‘oning
conlm\ling
g, leading
. what level of an organisation (o
_'-l“ : 3nag“ operale?

, Functional

3 Middle level

A corporate
b)  Operational
d) Top level

W0 said, “Management is a multiple purpose organ

3 hal Manages a business, manages a manager and
manages workers and work™?

;) Harold Konntz b) Peter Drucker
2 Kenneth O *Donell d)  Anonymous

- which level of management is responsible for
" sstablishing a vision for the organisation,developing
hroad plans and strategies, and directing subordinate
managers?
4) First level managers
b) Middle managers
¢) Executive managers
d) Second level managers

:2 Which types of managers are responsible for
reporting to middle managers?
z) Employees b) Managers

¢) Executive managers d) Second level managers

%) Planning, organizing,
controlling are the
z) Goals of management
b) Functions of management
¢) Results of management
d) All of the above

staffing, directing and

%) Managing Director is the position of ___ level of
management in a large company.
4) Top b) Middle
¢) Lower d) Middle and Lower

%) This function of Management related to placing the
right person at the right job is
a) Organising b) Staffing
¢) Planning d) Controlling

31) Which of the following is a function of top level
Management?

:,)) Ensuring quality of output.

Assigning necessary duties and responsibilities
to their departments. .

¢) Taking responsibility for all the activities of the
5 business and its impact on the society.

Ensuring that the safety standards are maintained
Wwithin the organisation.
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i nine | X
is to detert ¢ their

38) The main task of _____ 9 " strategics

organisational objectives an

realisation.
a) Operational management

b) Middle level management
¢) First line managers
d) Top level management

isati argest
s organisation that has the larg

39) The form of busines
sales volume is the S .
a) Partnership b) Corporation

c) Cooperative d) Multinational
¢ ammangement of

40) Business organisation is an economic ar
achieve ____——

persons where all efforts are directed to

a) Only profit
b) Common economic goal

¢) Competitive advantage
d) Standardisation

41) Which of the following explains the import
business organisation?
a) Fixing of responsibility
b) Reducton in cost
¢) Problem recognition
d) All of the above
42) “Business organisation is an economic arrangement
of persons where all efforts are directed to achieve a
common economic goal”
a) GR Temy b) L.H. Haney
¢) F.W Taylor d) Henry Fayol
43) Which is not come under the private company?
2) Parnership firm  b) Joint Stock company
¢) Sole proprietorship d) Statutory corporations
44) Enterprises owned and managed by private parties for
ezming profit are known as
a) Private enterprises
b) Public enterprises
¢) Joint stock companies
d) Cooperative enterprises
45) A company can commence business immediately
after its incorporation
a) One person company
¢) Private company
46) Private company cannot issue
a) Allotment of shares b) Prospectus
c) MOA d) AOA

47) ___________ cannot give invitation to the public to
subscribe for any shares in or debentures of the
company.

a) Subsidiary company b) Statutory Company
¢) Private company d) Registered company

ance of

b) Public company
d) Chartered company

48) Minimum number of directors in case of private

company is
G d) 4

38)

39)

40)

41)

42)

43)

44)

45)

46)

47)

48)
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e
o’ : iember i
- ! in _
piability ity IS¢ Of a privyye Company
It . any 1
ﬁncd b) Unlimijeq
a
) oth (@) or () D None Of the alyy
L . < e
yhich one s the demerit of priyq Company?
?1“ ‘ En]ploylncnl 'J) Inn()v:“inn
1) Customer Centric:  d) Cut

: . “Throg Competition
e best definition of a sole

) pisation is
‘“,:" “The business only employs
;, The business is 9\\r11cd by one Person
, The firm has a single Customer, '
:1, There is a single firm in the imlu.«ury_

der

form of business

one persop,

.+, One of the claimed adv:\m:\gcs of
* siness 18 that -
5 Owners have limited liability,

4 Shares can be sold to raise capital,
o Decisions and responsibilities ¢
4 The owner has independence,

A sole tradey

an be shared,

<) A organisation is a le
" owned and controlled by a group
:Dmmﬂn mOli\‘C.

q) HUF b) Paﬂﬂ&l‘ship firms
¢) Sole proprietorship d) Cooperative

gal entity which is
of persons having a

34} “Sole trader business is a type of business unit where
one person is solely responsible for providing the

capital, for bearing the risk of the enterprise, and for
the management of business” _

z) James Stephenson b) J.L. Hansen
¢) L.H.Haney d) Harold Konntz

35 In a single person has limited skills and
knowledge which he applies in his business.
a) Public b) Private

¢) Joint Stock company d) Sole proprietorship

5) The form of business organisation in which two or
more persons join together to undertake some form of
activity, is known as
a) Joint stock company
b) Joint Hindu family firm
¢) Partnership
d) Sole traders

57) The main disadvantage of a general partnership is __
) The unlimited liability of the partners.
b) Disagreement amongst partners.
¢) Shared management.
) Difficulty of termination.

) What s the partnership written agreement known as ___
4)  Partnership contract  b) Agreement

¢) Partnership deed partnership Act
59) Which is not a feature of a partnership bus.inc.ss:.?
4)  Ease of formation b) Limited linbility
©)  Limited life d) Mutual agency
\

49)

50)

51)

52)

53)

54)

55)

56)
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60) Slecping partners are those W ho — pusi
a) Take active part in the conduct of !h?i‘ paic

but provide no capital. However, calary ¥

them.
b Do not take any part in th

business but provide capital and €
Josses in the agreed ratio.
Take active part in the conduct of th
HoweveT, chare
conduct of the
1al. However.
| ratio.

ness
|to

e conduct of the
hare profits and

o business
rﬂ\ﬁlf

but provide no capital.
and losses in the agreed ratio.

Do not take any part in the

business and contnbute RO capi

et

3 as it is often called is, then 2

oined capital or cervices for

d)

share profite and lozses in the ag

61) “A partnership or firmy
group of men who have }
the prosecuting of some enterprise”
a) JL. Hauson
»  Kimball
<) Hancy
&) Indian Partnership Act, 1932

~ners in a partnership firm may be

62) Number of pa
a) Maximum Two b) Maximum Ten

&) Maximum One Hundred d) Maximum Fifty
£3) Which onc of the following is NOT an essential
feature of a partnership?

2) There mast be an agreement.

b) There must be a business.

The business must be carried on for profits.

The business must be carried on by all the

o n

parmers.
6<) Which of the following type of the business is
governed under the partnership Act 19327
2) Sole-proprictorship  b) Partnership
¢) Limited companies  d) Unlimited companies

<) Joint Stock Company is an antificial person created

by
g) Law b) Registrar
c) Employees d) Provincial Govt

66) ___ is 2 voluntary association of individuals for profit,
having 2 capital divided into transferable shares, the

ownership of which is the condition of membership.

g) Pannership b) Joint stock company

¢) Cooperative society d) Joint Hindu family firm

67) Which organisation is most appropriate for large-

scale businesses where huge amount of capital is

reguired?

g) Joim stock company

¢) Pannership firms

68) Which one of the following is advantage of Joint

Stock Company?

a) Democratic only in Theory

b) No Secrecy

¢) Concentration of Power and Wealth in Few Hands

d) Perpetual Existence .

b) HUF
d) Sole proprietorship

6l) °

62)

63)

64)

65)

66)

67)

68)

|
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4 Business Management

f

o (ociation of persons, who |y,
A as-wgelhcr to ,nd"cvc a commygy, Cconomje
P ipe formation oA dcm"crﬂlimlly cnnlro\clmI
oV ion, making cquitable contributiong 1, llcld
‘ ﬂ"fm']' cequireds and accepting a far g 3 riskc
c.,?nn efits of the undertaking SKs

1t (ive organisation b)
y m

) ,Cmnock company  d)
)

.

Voluntarj)

)““NCrShip
Sole trader

organisation is
A~ ond controlled by a g
1\\‘n
\ n'ln"o

:)llcgal entity which is
1P of persong having a

-,

n moli\'c.
o

‘ b) l’nnncrship firms
) o oropri etorship ) Cooperative
4]

nding 10 Indian Coopc.mli\'c Societies Act, 1912 e

il \ cooperative society has its objective, (he
\ 'mmoﬁon of cconomic interests of its

‘r‘n embers in accordance with cooperative
rnciples.

The relation between persons competent to

make contract, who agree to carry-on a lawful

business in common Wwith a view to private
gain.

. It may be defined as human activity directed

" owards producing or acquiring wealth through
buying and selling goods.

) A Channel of distribution for a product is the
route tzken by the title to the goods as they
move from the producer to the ultimate
consumers or industrial user.

7 plays an equalizing role as welfare factor in a
ialistic economy.
:PmSomaJ' ism b) Trade Unionism
¢) Joint Stock Companies d) Cooperation

%) The co-operative organisation stands on five pillars .

2) Eguality, mutual trust, supervision, self-reliance
and spontaneity.

b) Planning, organising,
coordinating. _

¢) Opportunity, equality, staffing, delegation and
loyalty. o

d) Self-reliant, mutual trust, equality, responsibility
and spontaneity.

staffing, directing and

) Public enterprises are also known a5 ———
4 Province owed companies
b) District owed companies
¢ State owed companies
4 None of these

75) Whay is the full form of HUF?
9 Hindu Unified Family
) Hindu Unity Family
©) Hindu Undivided Family
9 None of these

)

70)

1)

72)

73)

74

15)
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E-186
76) Which of the following is the

isti blic
characteristi€ of pu

utility?

a) Monopolistic character
b) Large scale operation
¢) Welfare implication

d) All of the above

. . : o i 7
77) Which one is a not public enterprise Corporation

78) Which of the following is true

79)

80)

a) Government Company b) Statutory

c) Global Company d) Department
about statutory

al Organisation

corporations? i ises that
a) Statutory corporations are public ?"tcm?szs the
come into existence by a special ac

parliament. . ame
b) Statutory corporations are subject to the s s
accounting and audit procedurcs Loy
departments.

applicable to government : s
¢) Statutory enterprises are funded directly by
government treasury.
d) The employees of statutory ente

servants.

rprises are civil

e between producers

Distribution channel is the rout r
: d. This

and users through which goods are distribute

route is also known as .
a) Channel of Distribution b) Intermediaries
¢) Exclusive Distribution d) Indirect Distribution

“Every producer seeks to link together the set of
marketing intermediaries that best fulfil the firm’s
objectives. This set of marketing intermediaries is
called the marketing channel.”
a) Philip Kotler b) William J Stanton

c) E W Cundiff d) Mr. N. Barrow

81) Makers of televisions, cameras, tires, furniture, and
major appliances normally use which of the
following distribution channel forms?

a) Direct marketing channel
b) Indirect marketing channel
¢) Horizontal channel

d) Synthetic channel

82)

¢) Forward channel

is a marketing channel that has no

intermediary levels.
a) Direct marketing channel b) Indirect

marketing
channel
d) Hybrid channel

83) Which one is the four level channel of distribution in

pl

harmaceutical industry?

a) Manufacturer- physician-pharmacist- consumer

b) Manufacturer-

c)

1 distributor-wholesaler-
pharmacist-consumer
Manufacturer-physician- distributor- consumer

d) Manufacturer-agcm-dislributor—whnlesaler-

pharmacist-consumer

77)

78)

Jenfrm o @ faga # fr=ferfi oy Eh?{

zﬁeﬁ’ﬂ?ﬂ??

o &l B |

) et P &1 FeE T HE

79)

80)

81)

- 82)

83)
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5) b 3 d * E-187
) e Dye ‘g) c Af,')'s‘l"°rs (STrren) «
v D

pt o 2d 23) a a | 6) ¢

l\t‘ 32) b 3)c 24) b 7:) . 16) ¢ [, 8) d 9) b 10) b
! d -;) a 43) d 34) b =) d 26) d 17) ¢ 18) d 19) a 20) ¢
Y 42) ¢ : a4y 4 35) b 36 27) ¢ 28) ¢ 29) ¢ 30) ¢
ny 5 d - SHd ged e g (:; :: Md 3d  39b  40b
b epd  6Hd g 55) d Mb 4 b  4nc S0 d
nt o 72)d 73) a ) b 65 36) ¢ 57) a ) b
Ay 74) ¢ Na ey Nt Be  Mb LD
! ¢ M) ¢ 78) a 79) a 80) a

n pn

;¢ house or store is a/an

s "
~harmacy. ed to dc“@"me a

5 German word b)  American worg
o Latin word d)  French word
.. prug houses sell
45 Medicines b) Magazines
o Candies d) All of the Above

.. The objective of drug house is

g

6)

8)

5) To make a stock of all the dru i
B the ol gs and accessories

n To sell candies and cosmetics.

¢) Both (a) and (b)

§ None of the Above

Which factor affects infrastructure of the drug house?
a) Types of medicines sold

b) Customer status

¢) Site selection for drug house

d) None of the Above

Geographic Location comes under
a) Site selection for drug house
b) Space layout for drug house
¢) Design of drug house

d) Types of medicines sold

Interceptive Location comes under , ‘

a) Functional Location b) Geographic Location

¢) Environmental d) None of the Above
Location

location, e.g., hotel, airport, res

drug house in hospitals, attracts the peoP

are away from their homes. '
a) Suscipient b) Interceplive

¢ Generative d) None of the Above
arge office building,

ort area, and
Je when they

—location, e.g., drug house i | ;
drug house nea%' to do!::lor clinics, captures lhu.pwplu
on their way to shopping centr¢ and W9rk place.
a)  Suscipient Interceptive .
¢) Generative d) Noneof the Above

D

2)

3)

4)

5)

6)

7

8)
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E-188

9 location, ¢.g., shopping cent P
) retail stores, at(ﬁncts pll[;plc for the purpose
shopping.
a) Suscipient b)
¢) Generative

Interceptive
d) None of the Above

ing sclection of

10) Which of the following factors affect

site for a drug house?
a) Physicians
¢) Business Locality

b) Parking
d) All of the Above

. Fi the
11) A modern drug house should sn“s:")'ll'lu:lll)mgq
necessities mentioned in the <chedule N ©

and Cosmetic Rules,

a) 1950 by 1990
c) 1945 dy 1960
The Drugs and Cosmetic

12) According to schedule N of
Rules, 1945, minimum
a retail drug store.
a) 100 sq. meter b) 150 sq. meter
¢) 200 sq. meter d) 250 sq. meter

13) Parameters for layout of a drug house
b) Area

a) Ground Floor
¢) Materials for Construction d) Customer
14) In___, the customers demand and clerk (or personal
service provider) delivers the demanded items.
a) Clerkor Personal Service
b) Self-Selection Design
¢) Self-Service
d) None of the Above
15) 100% self-service in a dru

to the Z
a) - Infrastructure of Store

b) Prescription Department

¢) Customer Behaviour

d) All of the Above

design is not beneficial for prescription
oriented drug store; but is appropriate for non-
prescription drugs.

a) Clerk or Personal Service

b) Self-Selection Design

c) Self-Service

d) None of the Above

17) Legal requirement for retail or wholesale drug house

area is, needed 10 open

g store is not possible due

16)

is ;
4) Minimum qualification is Diploma in Pharmacy.
b) Minimum area for opening a new wholesale drug
store.
¢) Both (a) and (b)
d) None of the Above
18) I\X)ﬁ;l; documents is not required to open a n:t.ail drug
a) Certificate of Diploma in Pharmacy
b) Auested copy of matriculation certificate
¢) Map of the retail drug
d) List of medicines to be sold

10)

11)

12)

'13)

14)

15)

16)

17)

18)

aiufy TE ¥ 100% W Hl ? B
gwig T8 2 |
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gtore and Business Managemen
prot

Council of Indig ;
parmacy a s Plann;
19 compulsory for the pharmacig, who asnﬁl.,‘.?i,,“‘“"c
ctail drug house to Wear a white ¢ With a | g the
yis name. The license is valid for A badge of

q) Four b) Two years,
0 Five d) One

The original as well as the repey

ed licenge :
:)for five years, and should be are valid

piry date renewed before g
ex e

) Three b)  Five

o Two d) One

) In 1deal drugs store, the inventory is
- a) Inexcess

p) Inadequate

¢) Meazre

d) Atlevel between excessive and inadequate

22) In a drug store, the expired drug formulation is called

—

a) Scrapitems

b)  Surplus items
¢) Absolute items

d) None of the above

73) A person who is interested to start a retai] drug store
must be

a) D.pharmacy
¢) Chemist

b) Registered pharmacist
d) Druggist

24) A chemist shop deals only in drugs and so is an
exzmple of

2) General store
c) Street stall

b) Single line store
d) None of the above

25) In retall drug store, the medicines are arranged
according to
a) Manufacturers b) Pharmacological actions
¢) Alphabetical orders d) All the above

26) License required to start a new retail drug store is
issued by ;
a) Drug controller
b) Drug Inspector
¢) Government analyst
d) Registrar of state pharmacy council

27) The minimum qualification to start a retail drugs
store is

a) D. phannac‘:y ‘ b) B.pharmacy
¢) Graduate with science d) Any degree

28) According to drug and cosmetic Act, the shops which
functions under the supervision of a ‘qualified

person’ but where in drugs are not compounded are
specified as

a) Pharmacies'_". b) Drug stores
©)  Chemists and druggist d) Medical stores

e

19)

20)

21)

22)

23)

24)

25)

26)

27

28)
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1) The following classes of costs are usually involved in
inventory decisions except .
a) Cost ofordering  b) Carrying cost
¢) Costof shortages d) Machining cost

2)  Which of the following is true for Inventory control?
a)  Economic order quantity has minimum total cost

per order _
b) Inventory carrying costs increases with quantity

per order
¢) Ordering cost decreases with lo size
d) All of the above

3) The time period between placing an order its receipt
in stock is known as
a) Lead time

c) Shortage time
4) Which among the following is a type of inventory
system that is used to manage independent demand
items?

2) Order point system

b) Material Reguirements Planning

c¢) Time Phased Order Point

d) Enterprise Resource Planning

b) . Carrying time
d) Overtime

1y @mrd @ Frefefaa ot drmorey :
vrear 3efar fofat # mfte s 3 9
a) SR ATTA b) BT wrTq

c) @A WY AT d) mﬁfrcﬁamm

2) wﬁmﬁuw%%q%mﬁ?@aﬁﬁmﬁm

[ 27 -

a) anfefe amewr A= A ‘mﬁ’i’fﬂvr(.(
AT B 2 | ¥ A w

b) wﬁmmmwvﬁtmﬁmm
J 9¢ WAl 2 |

c) maﬂma%wumavmaemﬁg,

d) SRR T

3) Waﬂ?ﬂﬁ?ﬁmﬁ'mma‘iqmﬁ

mﬁﬁmﬁ;_a}ﬁqﬁmm%,
a) T 9HY b) 4T HHu
c) FH HHY d) R H

W%WWWW,ﬁ%ﬁﬁ
%G B HaEE B frg fam war 87

a) mﬁﬁm

b) W savaEar e

©) W TUEE AR fag

d) SEH §9MH e

5) BT tgfr &1 e yor R afe wer b
AEIHT AT BRAT MieT BT 2, 9y
® W/ F ST AT 2 :

5) The type of inveptory method that comprises more
number of accounting transactions is known

as ]
a) Periodic inventory method

b) Perpetual inventory system a) At el Al
¢) Finished goods inventory method b) W YERRT Yol

o) faffa g wefvr ffy
d) XY mevr afy vefrr worsh
6) AL Rveror yomeh ¥ 4 doft | @ R 2
a) T W I AEe
b) T W e WY § wewEe
c) Tﬁﬁ(]vlﬂlﬂiﬁmﬁw
d) =1 ¥ afwa e

d) Fixed order period inventory system

6) In the ABC Analysis system the B category stands

for ; ’
a) Outstanding importance in value

b) Comparatively unimportant in value
¢) Comparatively important in value
d) Average importance in value

7) A company that maintain a sufficient safety margin

by having extra inventory against certain situations S| FET ST 2 |

are termed as . ) '\’E’??JT by ife

a) Inventory b) Lot Size ‘ ’ . ) AR
C) NRET ¥HY  d) [Hg Ap

c¢) Safety Stock d) Lead
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s and Business Management
!1...-“ Bad
vhich among the following ¢
‘{\‘ﬁ“"" inventory fora Spcciﬁ
“\ purchasing cost
., Financial cost
[N

OStS is the ex

g Xpense of
ed period of time?
) Carrying cost

5\

\anufacturers actually print the labe
em and serial numbers to aid in

2 Qualit_)‘ audit b) Qu“mr;ol
o Auditing process  d) duct quality

Is provided to

_y The time period between placing two successive o rders
L i ca“fd___ ﬂ.ﬂ‘d the time penod be“\-cen Oniering an
jem for replenishment and actually receiving the item
into the inventory iscalledas ___,
4) Lead time, order cycle
b) Onder cycle, lead time
o) OTCcycle, idle time
& ldle ime, OTC cycle

1) Identify the two components that make up the EOQ
equation.

2) Onrder cost, setup cost

h) Quality cost, setup cost

¢) Annual usage, carrying cost
d) Quality cost, annual usage

12) Which among the following components is calculated
2s the sum of the fixed costs that happen each time an
item is ordered?
a2) Carrying cost
¢) Holding cost

b) Order cost
d) Storing cost

13) If small orders are placed frequently (rather than
placing large orders infrequently), then the total
inventory cost will
a) increases
b) reduces

¢) either increases or reduces
d) is minimized

14) If orders are placed with size determined by the EOQ,
then the reorder costs component is

a) equal to the holding cost component
b) greater than the holding cost component
¢) less than the holding cost component

d) either greater than or less than the holding cost
component

15) If EOQ is calculated, but an order is then placed
which is smaller than this, will the variable cost _.
a) increase b) decrease
¢) either increase or decrease d) no change

16) The basic information required for an efficient
control of inventory is to do with
a) the items should be stocked
b) an order be placed to replenish-inventory
©) ordered in each replenishment
d) all of the Above

E-191
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o s by [nventory
17) Which of the following cot includes
holding costs?
a) Insurance cOsts 3
b) Cost of capital tied up .
c)) Cost of warchousing, obsolescenc
and theft
d) All of the above

deterioration

ity
ic order quanti
18) Select the assumptions of Economic order q

(EOQ)?

a) There are no bulk pun:'hnsc'd e
orders in large sizes. All units purcha \
item of material cost the same unit pmc.]'":i"g n
The order lead time (the time between plk

iscounts for making
d for each

b) placing an
order and receiving delivery from the supplier) i
constant and known. )

¢) Annuval demand and consumption for the

inventory item is constant throughout the year.
d)  All of the above

I9) Which of the following is the cost for the purpose of
Economic order quantity (EOQ)?
a) The annual holding cost per item per annum
b) The annual ordering costs
¢) Both A&B
d) None of the Above
20) An increase in inventories indicates that -
2) Not all purchases were cash
b)  Less merchandise was purchased then sold to the
customer
¢) More merchandise was purchased then the
amount sold to customer
d) Cash payments were more than purchases on

account
21) The EOQ can be calculated by using which one of the
followings?
2) Graph b) Table
¢) Formula d) All of the above

22) Average stock level can be calculated by the formula

a) Minimum stock level + 14 of Re-order level
b)  Minimum stock level + 1/3 of Re-order Jeve]
€)  Maximum stock Jeve] +1/3 of Re-order level
d) None of these
23) When is a physical inventory usually taken?
a) When goods are not being sold o received
b) }thn the company has jig greatest amouny of
Inventory
c) .thn the company has jts greatest amount of
nventory and at the end of the any’'s
fiscal v the Company’s
d) At the eng of the company’s figeq year
24) EOQ s 11, ' antj ‘
hon'go rls e rfrdcr quantity that oyer our
a) Mf’nimiws total ordering cggg
b)J hh;lm:mizes total carrying cosqg
c . . . o
o hlmmu?s total Iventory cogyg
€ required safety stock

Planning
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=" changes is Known as

¢ Store and Business Managemen,

5) The inventory maintained o

a) Pipeline inventory

b) Anticipatory inventory
¢) De coupling inventory
d) Fluctuatory inventory

d ) d 3) a H .
Ve 12) b 13) ¢ I-)t)k
22) a 23) d 2% »

ad 24)

1

Which tool of the promotiong] mix

h tool consists of short ) Wad Mo & fw Suaor § Sae o1 Far B
term INCENUVES 1O encourage the py c )

product or service? purchase or sale of 4 w4 71 s B o v & B sesates
a) Adversing  b) Public refaions HreaTE et 27 )

¢) Directmarketing d) Sales promotion a) fasm= b) T TS

is irregular in nature,

ik
Neeg UnKnown demand

E-193

25y argrar wim aRaEdE g -h—r‘f @ ferg ;7{]‘1;' MY
T qefar & w9 H ST Srer € |

a) wrguerrge Wiy b) arfirg weforar

o) @ goer wiym o d) e efoa

*Answers  (acrenren)s

5) b 6) d N ¢ 8) b 9) b in) i
15) d 16) a 17) d 18) d 19) c 20) c
25) a

c) wemer fRgur d) fa g

2 s ,

a) Promotion mix b) Sales pPromotion 2 : W i & B . .
: . a) e sy by fa#r del=

¢) Trade promotion d) Discount coupon c) AR Faef d) ©T o959

3) Sales promotion is very important for any product, 3) f&A 0 Sore faewes R A e ey
especially for newly launched and designed product, N IO & foag sl daf= TET FHEEQr 2
How it affect the product? & G B 59 7R | wia owar 272
2) Affects the quality of product a) I B TOMET BT RS BT
b) Affects the quantity of product b) TTE B AFT BT Wi Hwar 2
c) Affects the image of product ¢) IR P By By Twar 2
d) Affects the price of product d) SEE B PT B WG BT 2|

4) is the factors contributing for the rapid 4 — f?ﬂw; @ A ™ T
growth of Sales Promotion, g%m 3 l @
a) Pressurising by manager to increase sales, :) aadt & z},ﬁﬂ H?F’Eﬁm &RT T3 Iﬁ" Tl
b) Advertising efficiency has declined due to rising ) - R g S A TR

costs.

¢) More external competition
d) All of these

¢) AF ared nfrwt)
d) SRR W

5) ) vkt ol @ B N Yo wew o A

9 “Sales promotion means any steps that are taken for T W GR T D SR W v iGN
the purpose of obtaining or increasing sales” was YE HET AT -
stated by a) BIER UG qE b)) aref
a; Kollar and Clark ~ b) Bord:nnl_ ¢) AN = d) il
c) A Mackarthi
6 HR Detens d) ‘ ' des 6) uF fam wwls o) v Pt oe ANUR HY
) A sales promotion in which a manufacturer provide S B R
02 wholesaler s a) @I e
4 Trade promotion b) s ek
b)  Sales promotion ) ¢) War e A el
€} Money based sales promotion d) ufd @
9 Fulfilment cost
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7)

o
~—

10)

11)

12)

14)

15)

16)

is an clement of “Sales Promotion” includf:s
distribution of free samples, organising trade fair,
exhibition, offers, discount coupon etc.

a)  Marketing mix b) Promotion mix

¢)  Product mix d) Price mix

Which of the following is NOT considered to be an

objective associated  with the use of sales

promotions?

) Increase the usage of products by the physicians.

b Prompt buyers into trial purchase

€)  Change buyer attitudes

d) To develop loyalty towards the pharmaceutical
fim

Sales promotions are thought to make consumer
purchase decisions ____
a)  More satisfying

b) Simpler
€) Less satisfying

d) More complex

Which of the following is NOT considered to be the

principle of sales promotions?

2) Increasing the Frequency or Quantity of
Purchases

b) Countering Competitive Offers

¢) Increasing Trial and Re-Purchase

d) Prompt buyers into trial purchase

A certificate that gives buyer a kind of saving when
they purchase any specified item is called

2) Coupon b) Price pack

¢) Rebate/cash refund offer d) Premium
Providing reduced price than the marked price by the
producer directly on the package or sometimes called
cents-off deals is known as

2) Coupon b) Price pack

c) Premium d) Patronage reward

Marketing is a process that creates, communicates
and delivers

a) Services to customers

b) Products to customers

c) Value to customers

d) Materialistic benefits to the customer

Marketing research starts from _______

a) Product idea b) Consumer satisfaction

¢) Productdesign  d) Research on consumer

In the second step of the marketing research process,
research objectives should be translated into specific __,
a) Financial amounts b) Marketing goals

c) Time allotments d) Information needs

—is not a classification of marketing research
problem.

a) Research on products

b) Research on advertising and promotion

¢) Research on consumer

d) Research on Quality

7

8)

9)

10)

1D

12)

13)

14)

15)

Qofd, foda af (ehwarery o

Ay,
"ﬁiﬁﬁaﬁ#ﬁ@ﬂﬁl%f&-\qﬁﬁ%)
T B fave, @uR der TRy
mf#m,qzwmmmﬁaém,
a) ARIR fasrr b) T gy
¢) Taare fasior d) T s
ﬁfﬁlﬁ«fﬁﬁﬁﬁﬁ?ﬁﬁﬁ%%w
WA UF Igaw TE A e 2 ¥

T |
b) et B et A F Y IR ey
c) @i @

¥ aRad & |
d) mhgﬁmﬂﬁwﬁﬁmﬁmaml
ﬁﬁﬁaﬁﬂﬁmﬁﬁmﬁ“ﬁéﬁﬁm

HIAT ST 8
a) ¥ WameHE b)) WRa
c) HH FargeHd d) 3w Ffeg
ﬁmﬁ@aﬁﬂﬁﬁﬁaﬁﬁaﬁwaﬂ%@—ﬂﬁ
AT ST 87

a) Y B AGRT T AT g7

b) iRl WG ST HEA B

c) WX U9 4 3 ¥ gy B

d) R B e H7 F Y MR e
UH T 9 S Baril B e Rt o o
I IR W UG YOR H T90 TF aeqy ¢
I el T B |

a) HUA b) oM i

¢) B/ e U WA d) Wy
SARS gRT 159 & ifhd qou W wauer wy &
P OBEAT TRH DA A RN i
He—sie—et At Per o 2, 9, &
A ST A # )

a) qUA b) ®Ha I®

c) Wivaw d) NRE [IER
fAwm e & wfew @ @ whw
- WORT ve faaRa a2 :

a) TSR P Qard

b) UES & foy Swre

c) Uﬁaﬁﬂ}m“ﬂ

d) wES @ g Wfewardy am

faqur srgRe | AR BT ®

a) SdE fEw b) U wHfe

¢) ST fEomgH d) SUHEET W AFE
fawerm srgeem wfvar @ R wwor # orEE
SRwl Bt fARre__ ¥ srqaifeq fwar o 8
a) foxirg wifyr b) fauvs wea

¢) WG e d) SqEET @ eI

16)

—_ROo sre R @ i @ 2
a) SR U U -

b) fasm vd wWarhw w e

c) SUHITT WX AT

d) TUTET W IrIE
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grore and Business Managemen,
e

at is the first step in the market;
17 z‘:‘)’lﬂpevejoping a marketing infE:i :CiScamh Procesg?
b) Implementing the rescarch pap,
Deﬁning‘ the problem ang research object;
) Interpreting data apg deciding JCCtiveg
research N type of

System

ugalesmanship is the art of increac:
rsuading those people w

pecific goods or service™ w

:1) J. C. Jagasia

¢) Wightman and Bates ()

18

-

ﬂSlng sati '
ho shoy 1sfaction b

o s
as Stateq by S0 (o buy
Sefreq Gross

rofac
ofessop Slcphcnsnn

) Which one is the fourth g of Selling Process j
7 $s in

harmaceutical salesmanship?
4) Handling Objectiong b

) SalCS Pl‘ﬁscm
o) Ininal Contact

alion
d) Closing the S

ales
3)) A consumer contest is

2) Personal Selling
¢) Advertisement

an example of
b) Saleg Promolion
d)  Indirect Selling
+1) Sales persons who want for the sale
‘ is known as
a) Transactional
¢) Relational

$ 10 come to them

b) Closers
d) Consultant
27) Which of the following is NO
" etting advertising objectives?
a) Objectives must be stated in term
bl Objectives must be realistic.
¢) Objectives must be internally consistent.
d) Objectives must be clear and jn Writing,
33) The concept of effective reach st
exposures to advertisements are requ
2) When humor is used
b) When comparative advertising is used
¢) For brands with higher market shares

T a requiremen; for

s of profits.

ates that fewer
ired

and greater
customer loyalty
d) For expensive products
%) Adventisement provides  information regarding

product, or idea in non-personal forms, as no face to
face contact is involved between

4} Marketer and retailer

b) Jobber and wholesaler

) Buyer and customer

d) Market manager and salesman

%5) Advertisement aims at
4)  Product selling

b) Marketing
¢) Cuslomerre]ations

d). Mass communication

%) Sclec[ing time, choosing media types, deciding on

Tach of frequency and media vehicle for
“ventisemens gre part of ;

4 Media Strategy  b) Media execution ication
¢) Selecling media d) Measuring communica

) Advensi,

TP | €S lhc
g croites employmem as it increases
Volume of sales and
a) foductiop

Promotiop

.

b) Marketing ,
d) Personal selling

17)

18)

19)

20)

21)

22)

23)

24)

25)

26)

27)

. E-195
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E-196
28) Advertisement is a type of 3 it
a) Outdoor marketing b) Indirect marke S e
d) Transaction matke

20) “Advertising is any paid form of nu\n'l“":“;':::
presentation and promotion of ideas. FOOC 9
services by an identified person™. Who stated this
a) Furopean marketing Association
b)  China marketing Association
¢) Amencan marketing Association

d) Indian marketing Aseociation

30) Advertiving influences the mind of the consumers by
creating desire and taste for
a)  New prosdocts b ONd products
¢) Same prodocts  d)  Different products

31) Advertising gives henefits to society of large pcop.lc.
jermine social

At the same time it adds to cost, und
values, creating monopoly and encourag
a)  Sale of products

b)  Sale of interior produocts

<) Sale of old products

d)  Sale of large products

¢) Share marketing

C

32) Advemisement is a mass communication. It addresses
to masses and it's a form of communication,
2) Indirect b) Personal

¢) Non personzl d) Direct

33) It is difficult 10 evaluate the impact of advertising

message as there is no immediate and accurate .
2) Legal environment b) Feedback mechanism

¢) Convenient purchasing d) Educative

32) Which of these is not a characteristic of an
advertisement?
z) Inspire & customer b) Arouse a desire
¢) Discourage the buyer d) Convince the buyer

25) Advertising on bus stands, street corners, moving
vehicles, railway stations are example of

2) Print Advertising b) Television
¢) Oudoor d) Personal Contact

36) Which of these is the best medium for advertisement?
g) Television b) Newspapers

c) Magazines d) Radio
37) The exhibitions and presentations
accompanied by their information inside the stores
are referred 10 as
a) Sales display
¢) Marketing research

of items

b) Adventising
d) Sales promotion

38) “Sales promotion is an exercise in information,

pcrsuas.ion and influence”
a) China marketing Association b) Kollar and Clark

c) William J. Stanton d) Bordan

'\zﬁ.tﬁ‘fﬁ,mﬁ(mmw%
"y

ZB)W———WWWQI
a) AEY Pooer  b) AR
¢) 3w Ao ) T3 favy
fyzmrt el ST ATETE By

) a1 Qi @ r—afdr gwf ?ﬁrﬁm' i
e & 1° 78 e e 87 Py

a) Iﬁ‘nqmm

by e foorr e

¢) R famort €H

a) e fagorr W=

30) fasm
gt @ AT

a) Y TR b) IOy

¢) @ IS

31y fagmerr a3 @it @ IS B AT HE gy

)mrﬂuzavmﬁq%'m?.mﬁm

YHIRTPR BT T gy

7

g

a) 3mcyE b)
¢) IR AR d) waE
3

33) fRsToT WY B WA BT [T BT ST §
T B ThTT UG Wb el e 3
a) FIF amEReT  b) Hifar 9
o) Qs ma d) REme

34) 3 ¥ B e ey B RAdver T8 7

a) TEPI P ART FAT b) FOT AT FA

c) AT P EqlCAIRT BYATd) Bl B TN

R fasma= P SQER & |

a) fie fsm= b) colfaw

c) W& d) A G9D

T W BN 1 R @ Riw ue gt T §

a) celfao b) WHER UF

¢) ufend d) s

37)§?ﬁm‘f$a‘rﬂaﬂﬂﬁm$mﬂﬁﬁ
e @ i @ eT o 8
a)  fad) e b) fagma=
¢) fuvr srmiwm d)  faseg Hael

38) 'ﬁmmhm.mﬁwmmm

&1 Yd qanr & :
w @ ROUET wE b) FreR T@ T

¢) RfrF o, Wead) s

35)

36)
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» store and Business Management
ich of these is not an jecti
19) Promotion? Pbiective of Bl
To act as a ‘silent’ too] f i
3 supporting the salespersons, o selling SETely
b To promote impulse purchage an,
sales.
0 To inform the customers abo
offers and sales in the store,
0 Rejuvenating the losing share of the brang
The products are either pre- .
windows of glass is called as
g) Open displays
0 Closed displays

d thereby boost

Ut the on-going

packaged or kept inside

b) Window display
d) Counter display

ustomers can try and touc
4 S-nakiﬂg a purchase decision is l(l:altl}:il {[{)sr s Bdo
a) Lifestyle display
b) Classification dominance display
¢) Unitdisplay
d) Open displays

1) Re-employment of former employee
recommendation of the existing pharmacist an(i
employees already working in the organisation are
the for recruiting pharmacist,

a) Internal Sources b) External Sources

¢) Both (a) and (b) d) None of the Above

1) helps in enhancing the problem-solving
skills of the trainees.

a) Lecture Method b) Audio-Visual Method
¢) Discussion Method d) Conference Method

44) The is an oral form of training in which a
lecturer or an expert explains about the different
aspects that are involved in selling.

a) Lecture Method b) Audio-Visual Method
¢) Discussion Method d) Conference Method

#$)In _____, medical representatives are given a
situation and are asked to prepare a role play.
a) Role Playing Method b) Panel Method
¢) Round Table Method d) Brain Storming Method

%) In , few members are involved to have a

discussion of the real cases.
a) Discussion Method b) Conference Method

¢) Round Table Method d) Brain Storming Method

) —_is quite alike the round table method.
a) Discussion Method - b) Confergncc'McthodOd
¢) Round Table Method d) Brain Storming Meth

%) Training on the job and internship training cOMES
under )
%) Individual Training Method
b)  Group Training Method
¢) Conference Training Method
9 None of the Above

E-197

39) T X B W1 Ry T o1 Sgdva F6t 27

a) fIpa & fore 7w STt & w9 A T A
o famar &1 wmefA fear o ¥

b) AT FHY B WreAET HET TAT TH TBR

by @1 gemar &y

¢) WRH 79 Wyl gd e @ IR aEet
BT g w |

d) e & @iy gL AT F g S He |

40) vzar ¥ Y fpy MU W BE P ReSFE F R

W MY IR} B el AT B |
a) e yeeE b) Rasa we=
¢) ¥ ugH d) SR TR

41) @ &1 fProfg o A f TEE SET BT
WHd § 9 B Y &, 30 ___ Fel wil 8|
a) OMaeh weT b) iR WY HaEH
c) TPE WS  d) el HEIH

42) @ FHA F1 g Frem, odEE srEiRRe B
Ryeifer derm wrew § qf & o #R @ FHAN
FHRRE A wdl & forg 21
a) IR® did  b) =& W
©) (a)Td (b)3F d) S F F PIg &I

43) __ WA @ ARE—HEE B Bl
T H HerIar HRa 2
a) arE Ry b) dfeE-faspe Rt
¢) == fafx d) G=ee fafer

44y - uf¥ierT &1 e AifEe wY & o 1@
e O fRws R § wie Rt gegsi
P 9N ¥ ga £ 1
a) oM faf

b) sifed-fagee i
c) =4 fafa

d) = R

45y ¥ fafec afafafr @t te Rerfa < s
2 qon 9= Ue el e @ RiY @8 Wi )
a) e P A R b) e R
¢) Tt ot fafy d) frar = fafy
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b) WA faf

d) fHEaR dus fafy

iy g T e R @ v #
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E-198

49) Training of pharmacist is done to
a) ' Increase sales volume
b) Increase control and supervision
¢) Higher the turnover of sales force
d) All of the Above

50) Companies make adjustments in their compensation
plans by for boosting sales,
a) Eliminating Difficult-to-Measure Factor
b) ' Raising the Effect of Incentive Compensation
c) Both (a) and (b)
d) None of the Above

51) Contents of training must include
a) Training of Anatomy & Physiology
b) Training about Diseases
¢) Training about Drugs
d) All of the Above

49)

50)

51)

)

A, fadm af (henan vd oy .
&

# ferg wrifare a1 ufovan fany A 4
a) faey o e | ofz wea ;
by iz ud whdaam 4 afz mey
¢) fawy aa o1 fawn Afam 4y
dy TURTET A

wafrd fawg 4 ot % fom
ot @@ TarESE T

a) WRE B A A DG 2y
by vrufea aftmfd @ 94 # ofz gy
¢) (a)Td (b)&THl

d) ST # § B T

Hﬁfﬁﬂ?ﬁﬁmﬂﬁﬁ__?ﬂﬁaémm“
a) ATl Td fRforarearsi &1 ofzgm

b) M @ fauy # ufdeor

¢) <awril & g # ufdey

d) SWEd H 9 94

uc)

*Answers (S<INHATAT)*

D d 2) b 3) e 4) d 5) ¢
10) d 11) a 12)b | 13) ¢ 14) d
19) a 20) b 21) a 22) a 23) c
28) b 29) ¢ 30) a- i) b 32) c
37) a 38) ¢ 39) d 40) ¢ 41) d
46) ¢ 47) d 48) b 49) a 50) ¢

6) a 7 b 8) ¢ 9 b
15) d 16) d 17) ¢ 18) b
24) ¢ 25) d 26) ¢ 27) a
33) b 39 c 35 ¢ 36) a
42) a 43) ¢ 44) a 45) a
S1) d

Chapter-5 / JI919—5

BANKING AND FINANCE (87 vd fa<)

1) Banking functions centrally controlled by the ;
a) SBI b) RBI
c) UBI d) Both (a) and (c)

, “Banks are institutions whose
- debts are referred to as ‘bank deposits’ and they are

- commonly accepted in final settlement of other
- people’s debts”.
a) Johnson

b) R.S. Meyers
d) Justice Homes

)

- The word ‘bank’ has derived from German language,
which has the literal meaning * "

a) To repay b) To collect

¢) To submit d) To deposits

Which of the following is the feature of banking?
i) Buying and selling of foreign exchange and
different forex currencies

i) Receiving of important documents and other
‘ valuables from their constituents for safe
3 custody

i) Acceptance of deposits and borrowing / raising
of money

2)

3)

4)

NG
a) UHALE b) SRAAE
o) gdvams d) (2) W@ () AN
> fo 3 woE & @A

Wor fear am

Q) SAad b) IR W A
L] Li ngH
¢) dfer amERIT ) SIR<H o &, R

"y o wwr ® ferm
;%mm?ﬁ ___Edmg

a) . T b) Yexa I
¢) WA q T 143
Pt & % A qRo RIS

@
) fael g AP e T
fasrg @R

.. ayfyer @ ford 3
ii) Wﬁ Wmmrﬂqﬁ
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6)

§)

g

store and Business Managcment

jv) All the banks have g
currency in case of needs
a) Only (i) b) Only (3 -
ik . y (lv

o) (i) and (ii) D @), Gi) ai)ad (iif)
Banking institutions are a group of

a) Financial Market b) Financial e ..+

¢) Financial Investment d) Fina.ncial In;emnxdaaries

ents

Banks are institutions whose debt

panks | S are referred to as
2) Bank Loan b) Bank Deposits

¢) Bank Payments d) Bank Withdraw

Which section defines a bankin o "
company which transacts the bugsineg;p;;]{;:l’d A‘?Y
India”. ng In
a) Section 5(1) (a) b) Section 5(1) (b)

¢) Section 5(1) (c) d) Section 5(1) (d) -

What are the features of bank? s

a) Acceptance of deposits

b) Buying and selling of foreign exchange

¢) Borrowing and lending of money

d) All of the above

Banking sector comes under whick of the following

sectors? . _
2) Manufacturing Sector b) Industrial Sector
¢) Service Sector d) Organising Sector

has defined the bank, “The acc'epting
for the purpose of lending or investment of deposits

of money from the public repayable on demand or '

otherwise and withdrawable by cheque, draft,
order or otherwise”.

¢) Banking Regulation Act, 1949

b) Banking Companies Act of Indian, 1948

¢) Reserve Bank of India Act, 1934

d) Deposits and Insurance Act, 1961

and

") Who deals with various types of financial instruments

g

like bills of exchange, hundies, promissory notes,

drefs, bills of Jading, railway receipts, etc.
4) Bank b) Insurance company

“ Government of India ~ d) State government

) B: ; . 5 . .
Banks are financial intermediaries, which are

tno. opd ‘
a,‘i&gd In the business of
ing ag g ‘payment agen
“Uslomerg
oy} : ‘
“IMowing and lending of money

Y Hl)lh ()
4) Only (:i d )

t’.ori behalf qf their

J Wha[ i

YT ' the basic function of & bank?

) )
Collegy ‘ ublic in t
3 m P 1
b dtpogj[__g Oney from PE

L tam b3 deposits
Y Money from public in form dep
¢t money from other banks In form of
S

¢ el : of
" Money from other banks in form

he form of

5)

6)

7

8)

9)

10)

11)

v a) 4@

12)

13)

R 1T W aEr a3 R TeR W aur 99,

b) agm (iv)

d) @), Gii) o (i)

b
qﬁmmw£§$$%
I 3 T R R B v
2) &% o b) ¥ vy ¢
) AW )t P

2) G 5(1)(2) b) TR 5(1) (b)
©) 8RT5(1)() d) R 5(1) (d)
% B fward qar &2

a) WAl WIPR BT

b) faeeh I=1 @1 B9 vd fawy
¢) H&l SUR o U9 SUR 27

d) S )

dfET & frefales & @ v &5 & avle
7T 87

a) Rfmir &3 b) el 8= Jar

c) War &7 d) IRNE T |

_ % geR 6T | o g B w=
39 ear fafaeE @ fog S9ar 9§ W &R 8

TYC T JATST 41 3 el AR | a9y foan
o1 |E 2 I

a) e fafrm afdfaam, 1949

b) WRdg e ww AR, 1948

¢) Wrdg Red d& sfefm, 1934

d) oM ud dmr fefEE, 1961

A R weR @ R WAl 99, R

A, €9, IO 0, FIE, T T, ¥ W
anfe & gwfRa 87
b) AT A

¢) WRd @R d) 00 WER
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¢) (a) W@ (b) Bl
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